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FROM THE PRESIDENT
AAF Southwest Virginia friends, family and guests:

Tonight we celebrate the 2015 AAF SWVA American 
Advertising Awards. Now in our third year, this event gives 
us a special night to pause, reflect and honor the best 
in advertising and creative work right here in Southwest 
Virginia. I could not be more proud of all of our entrants 
and winners.

This year we saw a 35% increase in the number of entries 
over last year and over a 50% increase in the number 
of student entries. Tonight also marks the first ever Silver 
Medal Award given out in Southwest Virginia. This is the 
highest honor a local club can bestow and honors the 
career and legacy of one of our own who has made a 
lasting contribution to the advertising community.

We owe a HUGE thanks to Clinch Valley Printing for their 
tremendous generosity as the Presenting Sponsor for the 
third year in a row! They have shown tremendous support 
and involvement for Southwest Virginia’s advertising 
community and for the future of the club. A special thanks 
also goes out to ThoseGeeks and Cumberland Marketing 
for their sponsorship of tonight’s event, as well as the many 
patrons and advertisers without whom this gala would not 
be possible.  Please support our sponsors.

We also thank our esteemed board and committee 
members who have worked for the better part of a 
year to make tonight happen – Alexandra Veatch, our 
devoted American Advertising Awards Chair, Amber 
Amburgey, who created all of the amazing graphics 
and communications for this event, as well as Jeremy 
Bise, Dana Wolfe, Leah Prater, Carol Luckel, Sidney Burns, 
Kim Stewart, and Amber Clark. I also need to thank the 
team at AAF Roanoke: Peggy Underwood, Matt Brown, 
Chris Dodd, John Cornthwait and company for their 
tremendous support during our judging this year.

On behalf of AAF SWVA, we hope this piece serves a 
reminder of a wonderful night, as well as inspiration to 
drive your best work throughout the year. Thank you for 
being part of this celebration and thank you for your 
support as AAF SWVA continues to grow and prosper.

 

Sincerely,

Elana Blevins Todt, President 

#northbysouthwest
HELP AAF SWVA CAPTURE THE NIGHT, TAG IT...
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The Honorable Judges

 ANTHONY PAUL 
My name is Anthony D Paul and I help digital brands build 
stronger, more meaningful customer relationships. I’m 
also told I am a pretty fun dude.

I work as a senior user experience (UX) designer for 
a leading agency in the DC area. My specialties are 
analysis and recommendations, specification documents, 
concepts and prototypes, and end-to-end quality 
assurance. When needed, I get my elbows dirty in design, 
PHP, MySQL, HTML, CSS, jQuery, and extending WordPress 
or Joomla.

Outside of work, I’m an active member, speaker, 
sponsor, promoter, and organizer for the local meetup 
communities: DCPHP, BaltimorePHP, WordPressDC, 
Baltimore WordPress, DC jQuery, Joomla Day DC 
conference, Accessibility Camp DC, and UX Camp DC. 
As time permits, my personal projects consist of being a 
Pacific War historian (specifically for Naval minesweepers), 
a genealogist, an aspiring chef, an urban homesteader (I 
bottle and share hot sauce from peppers I cultivate), and 
a humble student of world cultures.

 TONY SHARP 
I’ve worked as a writer, a director, a producer, an art 
director, a mechanical artist, and a creative director. 
At times I’ve been all of them at once. I’ve worked in 
agency offices as large as 1,200 and as small as 12. I’ve 
worked on every continent but Antarctica; in nearly 
every category except feminine hygiene, automotive, 
and consumer electronics; in every medium except 
water color; and I’ve worked for clients whose business 
was just around the corner to those who did business 
around the globe. The one thing I can say about the 
work that I’ve done is that, for the most part, it worked.

 JOSH ROSENBAUM 
I’m a listener. Because of that I have found it easy to help 
people tell their stories, be it through designing a website, 
writing a script, or shooting a video.

I’ve spent my entire career creating and helping others 
create. I’ve been lucky enough to make a living doing 
that. Now, in the third season of my career, I’m directing 
motion pictures and adapting that tried and true format 
to the newer context of the Internet.

What a ride it’s been, and it ain’t over yet.
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*Personal photos only, no copyrighted material.*Personal photos only, no copyrighted material.

276-623-5000 ext 5135
www.kvatprinting.com

Professional Printing...Fast & Affordable
NOW OFFERING CANVAS WRAP PRINTS! 

We take your favorite photos and make them 
into high quality canvas wrap prints* Call for Prices!
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Student | Silver

TELEVISION

ENTRANT:  KALI GENTRY  
Award: Silver ADDY Award  
 Category: S04b - Poster, Campaign  
 Title:  Encounter Campaign  
 School:  Emory & Henry College  

 ENTRANT: CHRISTINA DRUEN 
 Award: Silver ADDY Award  
 Category:  S13A - Single  
 Title:  Annabelle’s Curse Promo   
 School:  Emory & Henry College 

 ENTRANT:  TAYLOR BANNER  
 Award: Silver ADDY Award  
 Category:  S04b - Poster, Campaign  
 Title: Martin Luther King, Jr. Day Celebration 2014   
 School:  Emory & Henry College 

COLLATERAL MATERIAL
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MLK Day is sponsored by the E&H Office of Spiritual Life.  
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MLK Day
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E&H MLK Day  •  Jan. 19-20, 2014

What’s your slavery footprint?

Bondage
Freedom

From

To

January 19–20, 2014

“Call + Repsonse” Film Screening
  @ Wiley Auditorium

  Keynote Address: Justin Dillon
  @ Memorial Chapel

  Breakout Sessions
  @ Various Locations

  Breakout Session:  Justin Dillon 
  @ McGlothlin-Street, Room 102

  Appalachian State Gospel Choir
  @ Memorial Chapel
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{
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a day a day
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E&H MLK Day is...
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10:00  Keynote Address   11:30 & 2:30 Breakout Sessions   7:30
MLK Day is sponsored by the E&H Office of Spiritual Life.  For more information, go to www.ehc.edu/mlk2014 or contact Mary K. Briggs at 
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FreedomFrom To
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Call
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Directed by Justin Dillon

“rockumentary”

Top documentary! 

MLK Day Event!

Lyceum Credit! 

Be there!
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MLK Day is sponsored by the E&H Office of Spiritual Life.  
For more information, go to www.ehc.edu/mlk2014  or contact Mary K. Briggs at mkbriggs@ehc.

7 million terrifying secrets

On
11:30 & 2:30 Breakout Sessions 
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Slavery Exists
Deep within the supply chains of products we love.

Freedom
From ToWhat’s your slavery footprint?

E&H MLK Day  • Jan. 19-20, 2014

Bondage

Your Phone
Has capacitors that are made with Coltan. 64% of Coltan re-serves are located in the Congo where child laborers work from sunrise to sunset.

Your Shirt
Likely contains cotton picked by Uzbekistan people who are forced to trade their school days for days in the field.

Your Coffee
May contain beans that were 
harvested and cultivated by slaves on the Ivory Coast.

w
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Encounter
the love of god

Student-led worship

sunday nights at 7 p.m. in the Chapel sanctuary
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276-623-5000 ext 5135
www.kvatprinting.com

Professional Printing...Fast & Affordable
NOW OFFERING CANVAS WRAP PRINTS! 

We take your favorite photos and make them 
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Student | Silver

 LEAVE
THE PRINTING 
         TO US

At Campbell Printing, it’s our 
nature to please our customers. 

We’ve been providing quality 
print solutions for Bristol and the 

surrounding landscape since 1968. 
And just as the seasons change, 

we have continued to grow 
in order to meet your needs.

We offer state-of-the-art techniques 
and equipment delivered with good 

old-fashioned customer service. 
When your image is everything, 

leave no room for error.

SERVICE.  DESIGN.  PRINTING. 
F INISHING.  DELIVERY.

       QUALITY PRINTING
       FOR OVER 40 YEARS

22220 Stevens Private Drive  |  Bristol, VA 24202

276.466.2311
www.campbellprintingofbristol.com

Call us today and put our 
experience to work for 

your next project.

OUR CAPABILITIES INCLUDE :
Letterhead  •  Envelopes  •  Business Cards

Forms  •  Manuals  •  Full-Color Brochures

Postcards  •  Booklets  •  Magazines  •  Flyers

Newspaper Inserts  •  Mailers  •  Newsletters

Calendars  •  Rack Cards  •  Programs

And More!
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Student | Gold

 Scott Foster Chris Bass
 (423) 282-1511 x16 (423) 282-1511 x29
 (423) 741-9934 <C> (423) 361-3018 <C>
 sfoster@igi4color.com cbass@igi4color.com

Quality Printing from Quality People!
www.igi4color.com

3208 H
anover Road · Johnson City, TN

 37604

Great marketing
creates a 

powerful wave.

800-476-7459  423-764-9091  fax 423-764-9092

corporatemg.com

We handle it all – from crafting your brand 
and shaping your message to designing your 
website and creating an advertising strategy.
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TELEVISION

ELEMENTS OF ADVERTISING

ENTRANT:  LAUREN SAPP  
Category: S13A - Single  
Award: Gold ADDY Award  
 Title: More Love Letters  
 School:  Emory & Henry College 

ENTRANT: KELSEY HUBBARD  
Award: Gold ADDY Award  
 Title: Texting And Driving  
 School:  Emory & Henry College  

Check this  
QR CODE 
 to listen  

to the award 
winning entry
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Silver Medal Award

Congratulations to the winners!

Increase in Excellence

800.848.5493 • www.ehc.edu •  I- 81, Exit 26: Emory, Va.

Nationally-Recognized Faculty  |  Outstanding Student Outcomes  |  Affordable Quality
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Silver Medal Award

 DIRK MOORE 
Dirk Moore got his start in communications as writer and 
editor at several small newspapers in South Dakota and 
Florida before arriving at Emory & Henry in 1993. Moore 
was originally hired to teach in the communications field, 
but his career path and the greater community would 
change forever after Moore was moved to the Public 
Relations Office full-time. 

In his position of Director of Public Relations, Moore has 
successfully created key and consistent advertising 
messages that promote Emory & Henry College as a whole 
while also integrating the marketing plans for the athletic, 
enrollment and advancement departments. Each of 
these divisions of the College relies heavily on Moore’s 
visionary and creative advertising knowledge to reach 
and exceed their goals. Because of Moore’s strong ability 
to promote the College on several fronts, Emory & Henry 
continues to be recognized by a number of prestigious 
publications as one of the top liberal arts colleges in the 
nation and, due to his suggestion and drive to promote 
the faculty of the College, Emory & Henry has won more 
State and National Professor of the Year Awards than any 
other college or university in Virginia.

His impact has also been felt on the nearby town of 
Glade Spring that Moore calls home. When Moore arrived 
in Glade Spring, the town had been languishing for years 
in a no-man’s land of apathy. Moore had a vision of what 
Glade could again become. More than that, he had the 
ability to formulate both short and long-term goals, enact 
them alone or with the help of others, and generally 
galvanize community members in a collective manner 
that had not been seen before. He helped create a 
thriving citizen’s group, Project Glade, to provide working 
hands and initiative for changes both physical and 
abstract. He wrote or facilitated grants worth at least a 
million dollars to, among other things, buy and renovate 
the building that would eventually house the Town Square 
Center for the Arts. He used his expertise in marketing and 
publicity to present a collective vision and excitement to 
outsiders and bring them in. 

Moore has become a visionary for the College and the 
surrounding community; never happy with keeping up 
with the trends, but always looking for ways to say it better, 
do it better, make it better! One of his favorite sayings is, 
“The rising tide lifts all boats.” This is how he lives. This is 
what he strives for in his work and in his personal life — to 
lift up everyone for the common good.

Silver Medal was established by the American Advertising Federation in 1959 to 
recognize men and women who have made outstanding contributions to advertising 
and who have been active in furthering the industry’s standards,creative excellence 
and responsibility in areas of social concern. The Silver Medal is a lifetime achievement 
award in our industry and is the highest honor a local club can bestow.
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WE ARE PROUD SUPPORTERS OF AAF 
SWVA AND ALL THE TALENTED CREATIVE 
PROFESSIONALS IN OUR AREA. WE WISH 
ALL THOSE MOVING FORWARD THE BEST 

OF LUCK IN THE NEXT ROUND.

SAY HI TO US SOMETIME AT THOSEGEEKS.COM

117 E. MAIN ST.
MARION, VA 24354

276.783.6092
WWW.THELINCOLN.ORG

S O U T H W E S T  V I R G I N I A ’ S  F I N E S T  S H O W P L A C E
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 ENTRANT: HIGHLANDS COMMUNITY SERVICES  
 Award: Silver ADDY Award  
 Category: 07 - Collateral Material - Annual Report   
 Title:  2014 HCS Annual Impact Report 

Credits: 
Briana Morris,  Design & Communications Specialist 
Danielle Lamson, Communications Manager 

 ENTRANT: CLINCH VALLEY PRINTING  
 Award: Silver ADDY Award  
 Category: 07 - Collateral Material - Annual Report   
 Title: Princeton Community Hospital Annual Report  
 Advertiser: Princeton Community Hospital 

Credits: 
Rick Hypes, Marketing Director
Richard Weaver, Owner
Susan Weaver, Co-Owner 

ENTRANT: EMORY & HENRY COLLEGE  
Award: Silver ADDY Award  
 Category:  11D - Campaign  
 Title: Presidential Inauguration 

Credits:  
Jamie Smyth, Associate Director of Public Relations 
Mark Graham, Executive Assistant to the President 

COLLATERAL MATERIAL
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improving lives, discovering possibilities

2014 ANNUAL IMPACT REPORT

PRESIDENTIAL INAUGURATION

CELEBRATING  

Our Pervasive Spirit of Generosity

THE BOARD of TRUSTEES  

of EMORY & HENRY COLLEGE  

REQUESTS THE HONOR OF YOUR PRESENCE 

for the Inauguration of   

JAKE B. SCHRUM 

AS THE TWENTY-FIRST PRESIDENT of THE COLLEGE
 

FRIDAY, THE TWENTY-FIFTH of APRIL

TWO THOUSAND and  FOURTEEN

11 O’CLOCK IN THE MORNING

KING CENTER

EMORY & HENRY COLLEGE

EMORY, VIRGINIA 

THE FAVOR OF A REPLY IS REQUESTED BY APRIL 18:
ehc.edu/inauguration • fstevens@ehc.edu • 276-944-6107

PRESIDENTIAL INAUGURATION

CELEBRATING  

Our Pervasive Spirit of Generosity

Yes m  I will attend the inauguration &           
       inaugural luncheon.

m  I will attend the inaugural barbeque.

Full Name

E-mail Address

Guest Name

A favor of reply is requested by the April 18.

Inauguration  
of the 21st President 

Jake B. Schrum

SAVEWTHEWDATE

APRIL 25, 2014
CEREMONY BEGINS AT 11 A.M. 

Guest Speaker: The Honorable James T. Laney 
Former U.S. Ambassador to South Korea and 

President Emeritus of Emory Univeristy

WE ARE PROUD SUPPORTERS OF AAF 
SWVA AND ALL THE TALENTED CREATIVE 
PROFESSIONALS IN OUR AREA. WE WISH 
ALL THOSE MOVING FORWARD THE BEST 

OF LUCK IN THE NEXT ROUND.

SAY HI TO US SOMETIME AT THOSEGEEKS.COM

117 E. MAIN ST.
MARION, VA 24354

276.783.6092
WWW.THELINCOLN.ORG

S O U T H W E S T  V I R G I N I A ’ S  F I N E S T  S H O W P L A C E

winners-book.indd   13 2/24/15   10:59 AM
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                    A Proven Leader in Outpatient Therapy Services 

 Getting you back into the 
game … 

Of Life! 

 Bland County 276-688-3250 

Buchanan Bland County 276-688-3250 

 Physical, Occupational, Speech Therapy 

 ASTYM ®  System 

 Weight Management  

 Balance and Dizziness Correction Program 

 Industrial Rehabilitation 

 Post Surgical / Post Injury 

 Concussion Management/Return to Play 

                     “Therapy for Today, Wellness for Life!” 

10 Virginia Locations 

Bland County          276-688-3250 

Buchanan                540-254-2126 

Chilhowie                276-646-5576 

Dublin                      540-674-6400 

Hillsville                   276-728-0700 

Marion                     276-646-8774 

N. Roanoke             540-366-2243 

Salem                       540-387-4311 

Tazewel                   276-988-5946 

Wytheville              276-228-6200 
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Dublin                      540-674-6400
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N. Roanoke             540-366-2243
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Wytheville              276-228-6200
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 ENTRANT:  EHC, OFFICE OF ADMISSIONS  
 Award:  Silver ADDY Award  
 Category:  12A - Flat  
 Title:  Emory & Henry and You Postcard Series 
 
Credits:  
Sean Webber, VP & Creative Director  | Corcoran Communications
Anthony Graham, Associate Director of Admissions | EHC  
Jamie Smyth, Associate Director of Public Relations | EHC
Tom Corcoran, President | Corcoran Communications 

DIRECT MARKETING

ENTRANT:  2COLOR DESIGN 
Award:  Silver ADDY Award  
 Category: 13A - Flat  
 Advertiser: Emory & Henry College Admissions  
 Title: Emory & Henry College Admissions  
   Acceptance Packet 
 
Credits: 
Amber Amburgey, Founder, 2Color Design
Dave Voskuil, VP for Enrollment Management, EHC
Matt Crisman, Director of First-Year Admissions, EHC
Anthony Graham, Associate Director of Admissions, EHC

 ENTRANT: FOOD CITY  
 Award: Silver ADDY Award  
 Category: 14A - Apparel  
 Title:  Food City Race Night Volunteer Shirt 

Credits: 
Nicki Allison, Graphic Designer
Jean Boggs-Rowe, Director of Creative Marketing 

Pro |Silver
Pro |Silver
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Title:
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Anthony Graham, 
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FOOD CITY

Emory & Henry College
Oÿ  ce of Admissions
P.O. Box 10, Emory, Virginia  24327-0010
800.848.5493  •  276.944.6133
www.ehc.edu

NON-PROFIT 
ORGANIZATION

U.S. POSTAGE
PAID

EMORY & HENRY
COLLEGE

GET CONNECTED
Simply use a QR code reader on your 

mobile device to scan the code and 
launch the E&H student life website 

in your browser. Be sure to visit our 
social media sites to stay connected!

At Emory & Henry you’ll work hard & play hard. Learning happens in classrooms, in residence halls, 

in the Virginia Highlands, and across the world. Among your opportunities include:
•   A comprehensive core curriculum that encourages students 

to pursue practical solutions to complex problems
•  Study abroad experiences
•  Award-winning faculty and small class sizes
•  Spiritual life programs
•  Outdoor programs that gave Emory & Henry a ranking in the Top 8 Adventure Schools by Blue Ridge Magazine
•  An opportunity to hike the Appalachian Trail for college credit in the Semester-A-Trail Program
•  14 competitive athletic programs & 70 active student organizations
•  15 unique Greek chapters among sororities and fraternities that only exist on E&H’s campus

Attend a college where your professors serve as catalysts for your best learning. Where you soak up the 

beauty of an historic campus in Southwest Virginia. Where you undergo a transformation into your 

best self. What could be better? Apply today! 

P L E A S E  V I S I T   www.ehc.edu/student-life       www.ehc.edu/athletics

#GOWASPS

PC4 0814

Zero in on academics while 
also fi nding time for campus                
    community engagement!

EHC14_PC4.indd   2 8/25/14   12:57 PM

Emory & Henry College
Oÿ  ce of Admissions
P.O. Box 10, Emory, Virginia  24327-0010
800.848.5493  •  276.944.6133
www.ehc.edu

NON-PROFIT 
ORGANIZATION

U.S. POSTAGE
PAID

EMORY & HENRY
COLLEGE

GET CONNECTED
Simply use a QR code reader on your 

mobile device to scan the code and 
launch the E&H campus visit website 

in your browser. Be sure to visit our 
social media sites to stay connected!

Emory & Henry consistently ranks among the nation’s best private liberal arts institutions. 
Outstanding faculty will challenge you to set your sights high. You’ll perform service work 
locally, regionally, and even abroad that helps others and changes your life in the process. 
You owe yourself a look at Emory & Henry. Schedule your visit today! 

P L E A S E  V I S I T   www.ehc.edu/admissions/visit-eh

General Visit Days
Wasp Welcome Program
•  October 4, 2014
•  November 15, 2014
•  March 21, 2015

Audition & Scholarship Day 
(accepted students only)
•  December 6, 2014
•  February 28, 2015

Personalized Visit Days
Campus tour times begin at 10 a.m. and 1 p.m.
•   Attend a class with award-winning faculty
•  Tour our historic campus
•   Talk with a coach, professor and/or 

current students

Take a Video Tour Online
Our central campus encompasses 168 acres 
listed on the National Historic Register. Check 
out our online video tour!

PC1 0814

Come see us…on your time! 
Take a step toward transformation.   

EHC14_PC1.indd   2 8/25/14   12:54 PM

Emory & Henry College
Oÿ  ce of Admissions
P.O. Box 10, Emory, Virginia  24327-0010
800.848.5493  •  276.944.6133
www.ehc.edu

NON-PROFIT 
ORGANIZATION

U.S. POSTAGE
PAID

EMORY & HENRY
COLLEGE

GET CONNECTED
Simply use a QR code reader on your 

mobile device to scan the code and 
launch the E&H fi nancial aid website 

in your browser. Be sure to visit our 
social media sites to stay connected!

We’re a college of distinction in so many ways:

•   Great Value Colleges ranked Emory & Henry #11 among top private colleges in the South 
and #1 among Virginia colleges for “Best Aff ordability.” 

•   Forbes magazine has ranked E&H professors among the Top 25 faculties in the nation.

•   Newsweek magazine listed E&H among the Top 5 nationally for Service Learning and Community Service.

•   Washington Monthly ranked E&H as a Top 50 National Liberal Arts College.

•   Emory & Henry was listed among the nation’s Top 25 safest colleges by StateUniversity.com.

•   We’re a founding and participating member of Colleges That Change Lives. 

Emory & Henry College off ers to students:

•   Individualized & comprehensive fi nancial aid awards

•   One-on-one academic advising with professor

•   Academic counseling and support services

•   Career services

•   Unique core curriculum program

P L E A S E  V I S I T   www.ehc.edu/admissions/cost-financial-aid
PC3 0814

Excellence    affordability go hand in 
hand at Emory    Henry. Apply today!  

EHC14_PC3.indd   2 8/25/14   12:57 PM

Emory & Henry College

Oÿ  ce of Admissions

P.O. Box 10, Emory, Virginia  24327-0010

800.848.5493  •  276.944.6133

www.ehc.edu

NON-PROFIT 

ORGANIZATION

U.S. POSTAGE

PAID
EMORY & HENRY

COLLEGE

GET CONNECTED

Simply use a QR code reader on your 

mobile device to scan the code and 

launch the E&H apply website in 

your browser. Be sure to visit our 

social media sites to stay connected!

Early Action I — Deadline November 15, 2014

Preferred consideration for:

•  Admission decision & merit scholarship notifi cation by December 15, 2014

•  Preferred housing

•  Attend fi rst Pre-Registration Program

•  Priority Audition & Scholarship Program Invite (Fine Arts, Honors and Equine Programs)

Early Action II — Deadline February 15, 2015

Heightened consideration for:

•  Admission decision & merit scholarship notifi cation by March 15, 2014

•  First Pre-Registration Program

•  Audition & Scholarship Program (Fine Arts, Honors and Equine Programs)

Regular Decision — Priority April 1, 2015

Consideration for:

•  Admission decision based on available space for the incoming fall 2015 class

P L E A S E  V I S I T   www.ehc.edu/admissions/apply PC2 0814

Apply now for great advantages!

Early applications get results. 

EHC14_PC2.indd   2

Emory & Henry College

Offi  ce of Admissions

P.O. Box 10, Emory, Virginia  24327-0010

800.848.5493  •  276.944.6133

www.ehc.edu

NON-PROFIT 

ORGANIZATION

U.S. POSTAGE

PAID
EMORY & HENRY

COLLEGE Admission decision & merit scholarship notifi cation by December 15, 2014

 Priority Audition & Scholarship Program Invite (Fine Arts, Honors and Equine Programs)

 Admission decision & merit scholarship notifi cation by March 15, 2014

 Audition & Scholarship Program (Fine Arts, Honors and Equine Programs)

 Admission decision based on available space for the incoming fall 2015 class

www.ehc.edu/admissions/apply PC2 0814APPLY     QUALIFY

WWW.EHC.EDU

EHC14_PC2.indd   1 8/25/14   12:56 PM

Blue Ridge Magazine

#GOWASPS

PC4 0814

STUDY     PLAY

WWW.EHC.EDU

EHC14_PC4.indd   1 8/25/14   12:57 PM

WWW.EHC.EDU

VISIT     DISCOVER

EHC14_PC1.indd   1 8/25/14   12:54 PM

VALUE     AFFORDABILTY

WWW.EHC.EDU

EHC14_PC3.indd   1 8/25/14   12:57 PM
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Pro |Silver

9 Schools, 90 Degree Programs
Day, Evening and Weekend Classes

PO Box 1987, One Partnership Circle, Abingdon, VA 24212
www.swcenter.edu    (276) 619-4300

advance your career with a college degree!

START HERE

winners-book.indd   18 2/24/15   11:00 AM
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 ENTRANT:  THOSEGEEKS  
 Award: Silver ADDY Award  
 Category: 33C - Services  
 Title:  Quinn Craughwell  
  Landscape Architects Website  

Credits: 
Jeremy Bise, Designer 
Clint Harris, Developer 

Quinn Craughwell, Principal, Quinn Craughwell Landscape Architects

 ENTRANT: OUTDOOR PROGRAM AT EHC  
 Award: Silver ADDY Award  
 Category: 38D - Email  
 Title: 2015 Summer Adventure Program email 
 Advertiser: Emory & Henry College 
 
Credits: 
Kevin Call, Assistant Director for Electronic Communications  
at Emory & Henry College (Webmaster)

 ENTRANT: UNITED WAY OF SOUTHWEST VIRGINIA  
 Award: Silver ADDY Award 
 Category: 40D - Branded Content more than 60 seconds 
 Title: 2014 Backpack Video 
 
Credits: 
United Way of Southwest Virginia 
Carrie Cannaday & Kayla Beverly - Starscape Media, Owner 

DIGITAL ADVERTISING

Pro |Silver
Pro |Silver
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Category:Category: 40D - Branded Content more than 60 seconds
Title: 2014 Backpack Video2014 Backpack Video

Credits:
United Way of Southwest Virginia
Carrie Cannaday & Kayla Beverly - Starscape Media, Owner

DIGITAL ADVERTISING

QUINN CRAUGHWELL 
LANDSCAPE ARCHITECTS WEBSITE

9 Schools, 90 Degree Programs
Day, Evening and Weekend Classes

PO Box 1987, One Partnership Circle, Abingdon, VA 24212
www.swcenter.edu    (276) 619-4300

advance your career with a college degree!

START HERE
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ENTRANT:  CORPORATE MARKETING  
Award:  Silver ADDY Award 
 Category:  46B - :30 
 Title:  Wellmont Health System Surgery Spot 
 Advertiser: Wellmont Health System 

Credits: 
Marty Engle, Designer/Editor 
Jane Arthur, Script 
  

 ENTRANT:  UNIVERSAL COMPANIES  
 Award: Silver ADDY Award 
 Category:  53 - Integrated Campaigns - B-to-B Regional / National 
 Title: Sposh: Think of the Possibilities 

Credits: 
 Mizuho Call, Associate Art Director 
 McKay Pruitt, Contract Videographer 
 Carrie Bailey, Photographer/Videographer

TELEVISION

ADVERTISING FOR THE ARTS & SCIENCES

INTEGRATED CAMPAIGNS

 ENTRANT:  THE LINCOLN THEATRE  
 Award: Silver ADDY Award  
 Category: 56E - Poster  
 Title: Lincoln Listening Room: Black Lillies Poster 
 Advertiser: The Lincoln Theatre, Inc. 

Credits: 
Mike C. Nichols, Deep Rooted Promotions, Owner/Designer 
 

Pro |Silver
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Successful 
20-Something 
Seeks Mutually 
Beneficial 
Relationship

We’re planning a bright 
future, and we want to 
partner with organizations 
that are excited about what 
this month, this year and this 
decade has in store. Turn-ons 
include learning about your 
business, helping you build 
a solid brand and seeing you 
reach new levels of success. 
In return, we offer great ideas, 
proven marketing strategies 
and awesome personalities. 

Call us!
423-246-0336

advertising  •  graphic design  •  brand strategy  •  SEO/SEM  •  presentations

www.absolutecom.com

1880 N. Eastman Road, Suite 130  |  Kingsport, TN  37664  |  423.246.0336

/AbsoluteCom

@absolutecom
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 ENTRANT: EMORY & HENRY COLLEGE  
Award: Silver ADDY Award 
Category: 62B - Integrated Campaign  
Title: International Month Campaign 

 Credits: 
 Leah Prater, Electronic & Print Publications Assistant

ADVERTISING FOR THE ARTS & SCIENCES

 ENTRANT: A.VEATCH DESIGN  
 Award: Silver ADDY Award 
 Category: 74A - Logo 
 Title:  Tastes of the Town  
 Advertiser: Tastes of The Town Tours 

Credits: 
Sara Cardinale, Owner & Operator | Tastes of The Town Tours

ELEMENTS OF ADVERTISING

ENTRANT: CLINCH VALLEY PRINTING 
Award:  Silver ADDY Award 
 Category: 74E - Photography Color  
Title: Clinch Valley Printing 2015 Calendar 

Credits: 
Hal Brainered, Photographer 

Richard Weaver, Owner 
Susan Weaver, Co-Owner 

Dana Wolfe, Account Executive

Pro |Silver
Pro |Silver
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Street Fair
Friday, Sept. 5 • 4:30-9 p.m.

Global

 www.ehc.edu/
international-month

Lauren Trotman: 

ltrotman@ehc.edu • 276.944.6313

For a full listing of events:

Internationally-themed arts/crafts  
vendors and demonstrations

Van Dyke Center Lawn at Duck Pond
Bring your chairs or blanket. Rain Location: King Center

BURNING BRIDGET CLEARY

ANNABELLE’S CURSE

MUSIC
ARTS
CRAFTS 
MERRIMENT
WIN PRIZES
TWO $500
TRAVEL 
GRANTS

Office of International Education

@ 5:15 P.M.

@ 7 P.M.

Sponsored By: E&H O˜c e of 
International Education, Sodexo, Emory 
Mercantile, E&H Appalachian Center for 
Civic Life, E&H Powell Resource Center 
(Career Services), E&H Honors O˜c e, E&H 
O˜c e of Spiritual Life, Emory Activities 
Board, E&H Alumni O˜c e, AAF SWVA, 
Zazzy’Z Co° ee House and Roastery

Travel Grant 
Sponsor:

INTERNATIONAL
MONTH 2014 Sept. 5-25

Global 
Ambassador

Global 
Ambassador

Global 
Ambassador

Global 
Ambassador

Global 
Ambassador

Global 
Ambassador

Office of International Education
Front
right

pocket
area

Back

LO
CAL FOOD TOURS

Tastes 
Town

A B I N G D O N  V I R G I N
I A

of the

Photography By Hal Brainered

2015 
CALENDAR

Calendar Back.indd   2 10/21/2014   3:50:05 PM

Photography By Hal Brainered

2015 
CALENDAR

Calendar Back.indd   2 10/21/2014   3:50:05 PM
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Pro | Gold

ENTRANT:  FOOD CITY 
Award: Gold ADDY Award 
Category: 10A - Single
 Title:  2014 Antique Tractor Show Poster 

Credits:
Mike Wilson, Graphic Designer
Jean Boggs-Rowe, Director of Creative Marketing

COLLATERAL M
ATERIAL
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COLLATERAL M
ATERIAL

            Experience a better
             way to bank. 

• Business services tailored to your unique needs

• Commercial and real estate loans

• Equipment and business loans

• Operating lines of credit
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DIRECT M

ARKETING

ENTRANT:  CUMBERLAND MARKETING 
Award:  Gold ADDY Award 
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Chris Bowen, President
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Pro | Gold

ENTRANT: THOSEGEEKS 
Award:  Gold ADDY Award 
 Category:  32A - Products 
 Title: Simmons Equipment Company Website 
 Advertiser:  Simmons Equipment Company

Credits:
Jeremy Bise, Designer
Clint Harris, Developer

DIGITAL ADVERTISING

Pro | Gold
Pro | Gold

Pro | Gold
Pro | Gold

Pro | Gold

ENTRANT: THOSEGEEKS
Award:  Gold ADDY Award
Category:Category:  32A - Products
Title: Simmons Equipment Company WebsiteSimmons Equipment Company Website
Advertiser:  Simmons Equipment Company Simmons Equipment Company

Credits:
Jeremy Bise, Designer
Clint Harris, Developer

DIGITAL ADVERTISING

SIMMONS EQUIPMENT COMPANY WEBSITE
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Pro | Gold

ENTRANT: FOOD CITY 
Award:  Gold ADDY Award 
 Category: 55 - Integrated Campaigns - Consumer Regional / National 
 Title: Food City Holiday Open House Campaign

Credits:
Jean Boggs-Rowe, Director of Creative Marketing

Pro | Gold
Pro | Gold

ENTRANT: FOOD CITY
Award: Gold ADDY Award
Category:Category:55 - Integrated Campaigns - Consumer Regional / National55 - Integrated Campaigns - Consumer Regional / National
Title: Food City Holiday Open House CampaignFood City Holiday Open House Campaign

Credits:
Jean Boggs-Rowe, Director of Creative Marketing

INTEGRATED CAM
PAIGNS
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Pro | Gold

117 E. MAIN ST.
MARION, VA 24354

276.783.6092
WWW.THELINCOLN.ORG

S O U T H W E S T  V I R G I N I A ’ S  F I N E S T  S H O W P L A C E

ENTRANT: 2COLOR DESIGN 
Award:  Gold ADDY Award 
 Category:  57A - Magazine 
 Title: 2014 Virginia Highlander Magazine 
 Advertiser: Virginia Highlands Festival 

Credits:
Amber Amburgey, Founder, 2Color Design
Becky Caldwell, Executive Director, Virginia Highlands Festival
Annette Sumrell, 2014 Highlander Chairman, Virginia Highlands Festival
Darnell Sumrell, 2014 Festival President, Virginia Highlands Festival
Deanna Grant, Ad Layout, Grant Design

117 E. MAIN ST.
MARION, VA 24354

276.783.6092
WWW.THELINCOLN.ORG

S O U T H W E S T  V I R G I N I A ’ S  F I N E S T  S H O W P L A C E

ADVERTISING FOR THE ARTS & SCIENCES

Pro | Gold
Pro | Gold

Pro | Gold
Pro | Gold

Pro | Gold

ENTRANT: 2COLOR DESIGN
Award:  Gold ADDY Award
Category:Category:  57A - Magazine 57A - Magazine
Title: 2014 Virginia Highlander Magazine2014 Virginia Highlander Magazine
Advertiser: Virginia Highlands FestivalVirginia Highlands Festival

Credits:
Amber Amburgey, Founder, 2Color DesignAmber Amburgey, Founder, 2Color DesignAmber Amburgey
Becky Caldwell, Executive Director, Virginia Highlands Festival
Annette Sumrell, 2014 Highlander Chairman, Virginia Highlands Festival
Darnell Sumrell, 2014 Festival President, Virginia Highlands Festival
Deanna Grant, Ad Layout, Grant Design

ADVERTISING FOR THE ARTS & SCIENCES
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Pro | Gold

117 E. MAIN ST.
MARION, VA 24354

276.783.6092
WWW.THELINCOLN.ORG

S O U T H W E S T  V I R G I N I A ’ S  F I N E S T  S H O W P L A C E

ENTRANT: CUMBERLAND MARKETING 
Award: Gold ADDY Award 
 Category: 72A - Single Medium Campaign 
 Title:  2014 Email Campaign 

Credits:
Kyle Davis, Creative Director / Photographer
Audra Light, Custom Project Manager
Sarah Kinsler, Digital Marketing Coordinator
Chris Bowen, President

117 E. MAIN ST.
MARION, VA 24354

276.783.6092
WWW.THELINCOLN.ORG

S O U T H W E S T  V I R G I N I A ’ S  F I N E S T  S H O W P L A C E

ADVERTISING INDUSTRY SELF-PROM
OTION

Pro | Gold
Pro | Gold

ENTRANT: CUMBERLAND MARKETING
Award: Gold ADDY Award
Category:Category: 72A - Single Medium Campaign72A - Single Medium Campaign
Title:  2014 Email Campaign 2014 Email Campaign

Credits:
Kyle Davis, Creative Director / Photographer
Audra Light, Custom Project Manager
Sarah Kinsler, Digital Marketing CoordinatorSarah Kinsler, Digital Marketing CoordinatorSarah Kinsler
Chris Bowen, President

ADVERTISING INDUSTRY SELF-PROM
OTION
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Pro | Gold

ENTRANT: FOOD CITY 
Award: Gold ADDY Award 
 Category: 74A - Logo 
 Title: Food City Local Growers Program Logo 

Credits:
Nicki Allison, Graphic Designer
Jean Boggs-Rowe, Director of Creative Marketing

 

ENTRANT: STUDIOBRISTOL 
Category: 74G - Photography Campaign  
 Award: Gold ADDY Award 
 Title: Birthplace of Country Music museum interiors 
 Advertiser: Birthplace of Country Music Museum 

Credits:
Reagan Streetman, BCM marketing
Hannah Holmes, BCM marketing
Charlene Baker, BCM marketing

Pro | Gold
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Pro | Gold
Pro | Gold

Pro | Gold
Pro | Gold

ENTRANT: FOOD CITY
Award: Gold ADDY Award
Category:Category: 74A - Logo74A - Logo
Title: Food City Local Growers Program LogoFood City Local Growers Program Logo

Credits:
Nicki Allison, Graphic Designer
Jean Boggs-Rowe, Director of Creative Marketing

ENTRANT: STUDIOBRISTOL
Category:Category: 74G - Photography Campaign74G - Photography Campaign  
Award: Gold ADDY Award
Title: Birthplace of Country Music museum interiorsBirthplace of Country Music museum interiors
Advertiser: Birthplace of Country Music MuseumBirthplace of Country Music Museum

Credits:
Reagan Streetman, BCM marketing
Hannah Holmes, BCM marketing
Charlene Baker, BCM marketingCharlene Baker, BCM marketingCharlene Baker

ELEM
ENTS OF ADVERTISING
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Pro | Gold

  COCKTAIL HOUR SPONSOR  

CUMBERLAND MARKETING
Cumberland Marketing

THANK YOU 
THIS NIGHT WOULD NOT BE POSSIBLE WITHOUT YOU

PLEASE SUPPORT 
OUR SPONSORS

  PRESENTING SPONSOR  

  TABLE SPONSORS  

  HIGH BALL SPONSOR  

THOSEGEEKS
ThoseGeeks

BRISTOL COMPRESSORS

EMORY & HENRY ADMISSIONS

Bristol Compressors

Emory & Henry Admissions

THOSEGEEKS

HEARTLAND REHABILITATION

ThoseGeeks

Heartland Rehabilitation

  AFTER-PARTY SPONSOR  

CLINCH VALLEY PRINTING

  JUST DESSERTS SPONSOR  

CLINCH VALLEY PRINTING
Clinch Valley Printing

Clinch Valley Printing

Generous Sponsors
Generous Sponsors
Generous Sponsors

Generous Sponsors
Generous Sponsors
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Vertical
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Judges Choice

 ENTRANT: CUMBERLAND MARKETING  
 Award: Judges’ Choice 
 Category: 72A - Single Medium Campaign 
 Title:  2014 Email Campaign 

Credits:
Kyle Davis, Creative Director / Photographer
Audra Light, Custom Project Manager
Sarah Kinsler, Digital Marketing Coordinator
Chris Bowen, President

 ENTRANT: FOOD CITY 
 Award:  Judge’s Choice 
 Category: 55 - Integrated Campaigns - Consumer Regional / National 
 Title: Food City Holiday Open House Campaign

Credits:
Jean Boggs-Rowe, Director of Creative Marketing

Judges Choice
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ENTRANT: CUMBERLAND MARKETING
Award: Judges’ ChoiceJudges’ Choice
Category:Category: 72A - Single Medium Campaign72A - Single Medium Campaign
Title:  2014 Email Campaign 2014 Email Campaign

Credits:
Kyle Davis, Creative Director / Photographer
Audra Light, Custom Project Manager
Sarah Kinsler, Digital Marketing CoordinatorSarah Kinsler, Digital Marketing CoordinatorSarah Kinsler
Chris Bowen, President

ENTRANT: FOOD CITY
Award: Judge’s ChoiceJudge’s Choice
Category:Category:55 - Integrated Campaigns - Consumer Regional / National55 - Integrated Campaigns - Consumer Regional / National
Title: Food City Holiday Open House CampaignFood City Holiday Open House Campaign

Credits:
Jean Boggs-Rowe, Director of Creative Marketing
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Judges Choice

ENTRANT:  FOOD CITY 
Award: Best of Show 
 Category: 10A - Single 
 Title:  2014 Antique Tractor Show Poster 

Credits:
Mike Wilson, Graphic Designer
Jean Boggs-Rowe, Director of Creative Marketing

LET’S KEEP 
2015 CREATIVE!

Best of Show
Best of Show

Best of Show
Best of Show

Best of Show
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ENTRANT:  FOOD CITY
Award: Best of Show
Category:Category: 10A - Single10A - Single
Title: 2014 Antique Tractor Show Poster2014 Antique Tractor Show Poster

Credits:
Mike Wilson, Graphic Designer
Jean Boggs-Rowe, Director of Creative Marketing, Director of Creative Marketing

LET’S KEEP
2015 CREATIVE!
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